Designing a Questionnaire Study.

Questionnaires are useful when you need to find out information from more people than you can easily interview. There are several published guides to carrying out questionnaires. You may want to use a questionnaire that has already been validated, e.g. patient satisfaction or lifestyle questionnaires. If you are designing your own questionnaire, take care to keep it clear, simple, and short. It is also wise to pilot the questionnaire. Please attach a copy of your questionnaire as an appendix to your project.

Aim. As an introduction, explain why you are interested in this area of work. The title of the project should be closely related to the aim. Examples of titles of questionnaire studies are:

· Questionnaire study of the effects of education in the form of information leaflets on the expectation of antibiotic treatment by patients.

· Should GP’s carry ID badges?

· Why do people fail to attend their new patient health check?

Method. Say how you developed your questionnaire, or identified an existing one to use.  Describe how you chose your population, and how the questionnaire was administered. Consider deadlines for replies, and the use of reminders to non-responders. Describe your method of piloting if you did this. How did you analyse the results?

Results/findings. Response rates should be clearly stated. Tables might be the best way of presenting the results but are not the only way.

Discussion. State your main findings, and then consider the strengths and weaknesses of your study. You should consider whether your response rate is good and if not why not. Have you answered the question in your aim? How do your results compare with other studies? What changes in practice do you recommend? What have you learned?

Conclusion. A brief summary of the main findings. Are there further investigations that could be done on this area?

References.  Include references on your subject matter, and any that have helped you to develop your questionnaire and to increase your response rate.

